
OLIVIER
STAUB 
Originally hailing from France, Olivier Staub is an award-winning commercial 
photographer and filmmaker based in Montreal. 

Amongst his most notable achievements, Olivier directed the spot 37 days, 
which has gone on to win over 65 international prizes including 4 Cannes Lions 
and the Grand Prix at the Cristal Awards. His unique storytelling versatility and 
exhilarating visuals have seen him shoot for the likes of General Motors, Volk-
swagen and Nike.

Olivier has also trained and mentored countless artists over the years and today 
serves as a founding partner and creative steward of Mile Inn, a major commer-
cial production collective in Montreal specializing in film, photography, virtual 
reality, experiential, original music and more. 

He continues to shoot captivating and award-winning work for the likes of Agri-
pur, Air Canada, Doctors Without BORDERS, HOME DEPOT, MAZDA, RENAULT 
and many others. 

 

ACHIEVEMENTS
	

	 BE A LIFELINE
2018 	 Cannes Lions // Bronze Design: Humanity International
	
	 CANNABIS
2018	 Créa Awards // Winnter: Print, Public service 
	 Applied Arts Photography // Winner: Advertising Photography
	 Shots Magazine // Feature: January 2018, Issue 01 — Humanity International “Be a lifeline”

DIRECTOR
PHOTOGRAPHER



	 DOCTORS WITHOUT BORDERS
2017 	 Applied Arts Advertising Awards // Winner: PSA / Charity (Any Length) - Single — “Scalpel”
	 Marketing Awards // Bronze: Online Film - Single  “Scalpel”
	 Créa Awards // Winner: Film - Humanitarian Cause “Scalpel”
	 Créa Awards // Winner:  Winner: Print - Non Profit Organisation  “It takes Many to save one” 
	 Créa Awards // Winner:  Winner: Print - Out of Home “It Takes Many to save one”

	 GARDE MANGER POUR TOUS
2017	 Créa Awards // Grand Prize Winner: Out Of Home, Public service - “Remplir le vide”
	 Créa Awards // Grand Prix Artisan: Photography - “Remplir le vide”
	
	 SEA DRAGONS
2017	 Applied Arts Photography Awards // Winner: Landscape & Wildlife

	 STUDIO, ARRIVE FIRST
2016	 ADCC Awards // Gold Advertising: Newspaper Ad
	 ADCC Awards // Single Silver: Advertising - Newspaper Ad
	 ADCC Awards // Campaign Silver: Advertising - Advertising Transit, Single
	 Cannes Lions // Shortlist: Print & Publishing Lions — Clothing, Footwear & Accessories

	 ARCTIC GARDEN’S
2016	 Communication Arts Advertising // Award Of Excellence:  Advertising: “Remove The Grimace”

	 ATLANTIC GROUP - 37 DAYS
2016 	 The New York Festival Awards // 2nd Prize: Film Crafts - Art direction 
	 The New York Festival Awards // 3rd Prize: Film - Product & Service
	 ADCG Awards // Silver Cube: Film Advertising Crafts - Cinematography
	 ADCG Awards // Silver Cube: Motion - Art Direction
	 The One Show // Silver Pencil: Online Film - Cinematography
	 Bronze Pencil // Online Film:  Long Form Event or Live Webcast
	 Bronze Pencil // Online Film - Long Form Single
	 D&AD // Graphite Pencil: Film Craft
2015 	 Cannes Lions // Gold Lion: Film Craft - Achievement In Production 
	 Cannes Lions // Gold Lion: Film Craft - Film Craft - Production Design 
	 Cannes Lions // Bronze Lion: Film - Online Film
	 Cannes Lions // Bronze Lion: Film Craft - Use Of Original Music 
	 Cannes Lions // Shortlist: Film Craft - Cinematography
	 Cannes Lions // Shortlist: Film Craft - Editing 
	 Clio Awards // Bronze Clio: Film
	 Cristal Festival // Grand Cristal: Design - Environmental Design
	 Cristal Festival // Gold Cristal :Design - Environmental Design
	 Cristal Festival // Silver Cristal: Online video - Best Branded Content
	 Cristal Festival // Bronze Cristal: Film Craft - Art Direction



	 Eurobest Awards // Bronze Eurobest: FilmCraft
	 London International Awards // Gold LIA: Film - Branded Content
	 London International Awards // Silver LIA: Film - Production Design
	 Kinsale Shark Awards // Silver Shark: International Film Craft - Cinematography 
	 Kinsale Shark Awards // Bronze Shark: International Film Craft - Household Goods 
	 Kinsale Shark Awards // International Film Craft - Production


